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Merchandising
& Activations

Showcase your brand strategically!
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Anuga in Brazil:
Growth that drives the LATAM market

Decision-makers are at

. We welcomed
Anuga Select Brazil. P\’\ 14+ @ dechlonmaers o
qualified 74 :
Anuga will hold its 8th edition in 2027 at visitors countries
Distrito Anhembi, reinforcing its position as
one of Brazil’s leading food and beverage

trade fairs.
5 5 0 + exhibitors A 1 0% %&%‘?ﬁ%&'ﬁ space

A comprehensive showcase of the o 149 2o

international presence

W-ith each ed-lt-lon, the trade fa-lr continues lateSt ]nnovatlons ]n the lndUStry. Compared to the previous edition.
to grow, surpassing the previous year’s
results and expanding its market relevance.

The event brings professionals and A, Senior decision-making audience

companies together in a strategic
environment for business, networking,
product launches, and industry trends.

More than 60% of our audience consisted of business
owners, presidents, directors and managers. The people
responsible for signing contracts were on the show floor.




Why invest in merchandising at Anuga Select Brazil?

Greater exposure for Stand out in a highly Connect directly with Turn visibility into
your brand competitive qualified buyers business opportunities
environment



A Digital

Promotion and strategy go hand in hand!
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A B2B audience that
drives business

/@\ 46.9%
_ Men ]

64.9%
Desktop N

25-34
18-24
35-44
55-64

65+

*Data collected from April 1, 2025, to August 1, 2026

53.1% @
Women

34.9%

Mobile

+250k

Sessions/year

Put your brand on the radar of business decision-
makers.

Fﬁﬂ Most visited pages

1 Website Homepage (PT): 54.5% of visits
St Maximum impact from the moment visitors arrive.

2 n Exhibitor List: 11.6% of visits
Where visitors search for brands and products.

d Website Homepage (EN): 10.1% of visits
3 r International visibility

00O 46k+ followers

f ﬁ ) 1| onsocial media

Put your brand in the spotlight across official channels.



|Homepage banner

The official website homepage is where every visitor begins.

It is the first impression your brand makes on professionals
looking for business opportunities at Anuga Select Brazil.

Why invest?

» Featured on the most visited page of the official
website.

» Exposure before the trade fair opens.

» Direct reach among professionals and decision-makers.

» Exclusive rotation among only three brands.

Slots: 3
Specifications: Investment:

Desktop: . bile: a ile size:
SR T TN L 7 | US$ 2,000
KB

Banner display period: through one month after the event.

Artwork to be produced by the partner.



|Internal pages banner

Visitors browsing the official website’s internal pages are ready
to do business. This is where your brand stays top of mind
among professionals already engaged with the event.

. Do pequeno produtor
Why invest? Q e a0 rg:?cado global:
| st |
+ High-traffic portal page for maximum impact. amoSebme, s e el

« Visibility even before the trade fair opens.

» Reach decision-makers already looking for
opportunities. Quem participa

» Rotation with no more than three other brands
for exclusive prominence.

A Anuga Select Brazil conecta toda a cadeia de A&B:

Industria de alimentos e

bebidas Importadores e exportadores Varejo e atacado

Food service e distribuidores
Hotelaria S
upermercados

Distribuidores e varejistas Sranups.e empresas de Profissionais de Inovagdo, P&D,
tecnologia para o setor supply chain e marketing '

Slots: 4
Specifications: Investment:

Desktop: . Mobile: & File size: S
— 900 x 180 px _ | 500 x 300 px — | Upto40 US 340

KB

Banner display period: through one month after the event.
Artwork to be produced by the partner.




|Exhibitor list banner

Visitors checking the exhibitor list are at the right stage to y
close deals. Here, your brand becomes the clear choice.

Visitos d¢ produtas

Anuga-Se! grazll ¥ 30 de EX| sitores ¥
\ Seg PO
t
uga-selec -
2 etaz, egmento

Q vee uma paleur2

Aara‘r\y\f}"\
t00d E3PC

india

>l\yavwamh“ Food Expo™t

Why invest?

* Presence on the portal’s second most
visited page.

Direct impact on buyers searching for

brands or products.

» Strategic brand placement on
decision-makers’ radar.

Rotation among no more than four

Exposio”
poraline?

£xpos”
pbrase! sP

KB

brands. qorase!
Slots: 4
Specifications: Investment:
Desktop: Mobile: & | File size: U S S 8 9 0
—— 900 x 180 px _ | 500 x 300 px — | upto4o Banner display period: through one month after the event.

Artwork to be produced by the partner.



|Highlight exhibitor listing v

Want to be the first brand buyers see? s+ st oo i ([ oo
Visitors on the list are ready to do business.
Confite a fsta completa de expozitores confirmados na Anuga Select Brazil 2026

Anuga Select Brazil v

Pewyiie

Q Egoun

—

|

| Expasit . ”

| )\ g oS Pale Setar Estende: Produtos V4
\ -m Netto Alimentos Brazil Food Service 0.925 Oive a deustrina tepsita e am yis.

Why invest?

* Your brand at the top of the event’s most
searched list;

» Highlighted border attracts attention;

» Page accessed by buyers during the three
months before the trade fair;

» Guaranteed visibility above all other
exhibitors.

Poc Setar Predut é;

i s Eatinda
Acai Fruta Brasileira Brasil Sweets & Snacks  D.570 Acai R Cremes de Frutas

B . Bitarda edutse

Brasil Fine Food €375 Futete S0 seposaa dentiznantes,
[ greerios aubysides e atnicankis
audabomnos-geed,

Slots: 3
Specifications: Investment:

Desktop: | Mobite: A& | File size: S
— 900 x 180 px _ | 500 x 300 px — | Upto40 U S 600 Banner display period: through one month after the event.
Artwork to be produced by the partner.

KB




a5

|Email marketing banner T —

& > C @& mail.google.com/mail/u/4/#inbox/FMfcgzQbZKalxwPjVbTgRVNKJxKjHbqf bx g k3

Before visitors arrive at the trade fair, they are already M Gmail Q. pesquremal = oo = @

seeing 7 i ¢« PO E ® 0O & BD ¢ 3
your brand.

[ Caxadeentrada 1847 US$ 20 bilhdes em Janeiro: O mercado esta acelerado. Vocé vem? e B
Why 'i nvest? g ::d:s:ela g ::?::;:i?:it Brazil <anugaselect@koelnmesse.com.br> ter,3defev, 1808 Y& @ €

B>  Enviados Visualizar este e-mail como pégina web

[} unho:
*Sent to 60,000+ segmented contacts. o s e — . —
Your brand featured in official Anuga B .

. Brasil no centro do abastecimento global: com crescimento de
em a] ls 3 B  Anuga Select 2026 10,4% nas exportagoes em 2024, a industria de alimentos alcanga
900 milhces de pessoas no exterior. Descubra como marcas

> Di reCt li n k tO yO U r We bSi te O r p rOd UCt Trébalho brasileiras estdo rompendo fronteiras e conquistando mercados
page B  Ciientes estratégicos na Asia e Europa.
. | J

Guaranteed visibility before, during, and

after the event. )Eaadacco
—

Nés exportamos para
mais de 50 paises.

Saiba mais —

<

A préxima edigdo da Anuga Select Brazil chega em 2026 para continuar traduzindo o
ritmo acelerado do setor — com nimeros, histérias e oportunidades que conectam
inovagdo, mercado e as grandes tendéncias de A&B no Brasil e no mundo.

Esta é a nossa primeira edigdo de 2026 e queremos construir esse caminho com vocé.
Tem algum tema que vocé quer ver por aqui?

E s6 responder a este e-mail. A gente adora saber 0 que esta no seu radar e o que é
prioridade para o seu negécio este ano. @

Slots: 4

Specifications: Investment:

Desktop: & File size: Accepted formats: U SS 760 . . .
600 x 150 px Up to 40 JPG, PNG, GIF, or PDF Display period: 8 email sends

KB Artwork to be produced by the partner




|Registration banner

Every visitor comes through this page before entering the

trade fair.
Why invest?

*Your banner appears at the top of the
registration page;

High exposure among decision-makers;
*Maximum impact at a crucial moment:
attendance confirmation;

Guaranteed visibility on the page most
visited by attendees.

Specifications:
Desktop: Mobile: a File size:
— 900 x 180 px _ | 500 x 300 px — | Upto40

KB

v B Anuga Select Brazil

C M 5 anuga-brazil.com.br

@® 10nas 19

Anuga Select Brazil v Secao de Expositores v

@© Distrito Anhembi - SP Contato PT n
Quero visitar ‘ Quero expor

Vitrine de Produtos Experiéncias Noticias v

www.anuga-brazil.com.br

g Séo Paulo, 07 - 09.04.2026
| Brazil | das 10h as 1%h

FCe N CREDENCIE-SE
67  AGORA!

rhi/spg-‘”

Snacks Saudaveis w . Setor

g Fine Food
e desidratados Estande

C.575

Slots: 1
Investment:

Bem-vindo(a) a Anuga Select Brazil @
=
INICIE SUA INSCRIGAO =¥
Duvidas: Entre em contato pelo e-mail: suporte@smtzeventos.com.br
5 Anfi
Organizagao Politica de Privacidade SMTZ! Desenvoivimento g
© Copyright 2026. Todos os direitos @ ==
Q yrig @ smtz SEBRAE
L reservados. _

Display period: from publication—within three business
days after receipt from the exhibitor—until the event.
Artwork to be produced by the partner.




|Invitation email:
post-registration

Give registered visitors a warm welcome and a
personalized invitation to meet at your booth.

Better yet, reach qualified professionals interested in your
segment, based on preferences declared during
registration.

Why invest?

*Segmented send based on declared
interests;

Tailored message for visitors who have
already confirmed attendance;

Direct invitation to your booth, with no

9:41 Terga-feira 9 de setembro

AN

mail.google.com &

L B A —

F
°
© Sseu credenciamento foi confirmado!

Vocé demonstrou interesse em [Segmento). Que tal
conhecer uma solugdo pensada exatamente para isso?

A solugao que voce procura para
|Segmento) esta aqui.

Visite nosso estande na Anuga e tenha acesst %
antecipado a inovagao que vai transformar EMPRESA

seu negocio.
Quero conhecer a solugao

Empresa X. Estande {namero) — Anuga 2025

distractions;
Delivered at the ideal moment: after
registration.
SlOtS' 3 2 email sends before the event.
Specifications: Investment:

Desktop: ) File size: Accepted formats: USS 900
— 600 x 150 px — | Upto40 JPG, PNG, GIF, or PDF
KB

Display period: from publication—within two business
days after receipt from the exhibitor—until the event.
Artwork to be produced by the partner.




MERCHANDISING

f%

Explore our app packages and activations designed to boost your visibility.
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Official App

will be visitors’ main navigation,
content, and experience tool.

In addition to the full agenda of sessions, maps,
exhibitor list, and activities,

the app will feature advanced Artificial Intelligence
capabilities, making it

essential throughout the event.

Q Complete, up-to-date content schedule;

° Interactive map to locate pavilions and booths;

Q Al-powered recommendations based on brand-
related tags and content aligned with interests
selected during registration;

Q API integration for real-time personalization;

Al image recognition, enabling visitors to quickly
find every photo in which they appear;

Continuous experience before, during, and after
the event.

In other wordes, it is
the event’s most
visible channel!

Every visitor will use the app.




Connecting
brands and
buyers

More than a navigation tool, the official Anuga Select Brazil

app extends brand presence throughout the visitor journey.

Put your brand on one of Anuga Select Brazil’s
leading connection channels.

2026 Edition in Numbers

271k

interactions
in the app

15k+

people reached

Engagement

1,25k +

likes

400+

visits

3k

registered users
in the database

4Kk

contact exchanges
and messages

Direct communication

2,5k+

notifications
opened

5k+

leads
collected



|Lead Capture (YAZO)

With the digital lead capture tool in the official Anuga
Select Brazil app, your team can record, qualify, and
manage booth contacts in a practical, integrated, fully

digital way.

C A Benefits:

; app.

» Capture leads directly through the official event

» Qualify contacts based on your team’s feedback.
» Track opportunities generated during the trade

fair.

* Measure results and support ROI analysis.
» Gain speed and organization without paper

forms.

Contracting:

Contracting must be completed

directly with the official app provider.

For contracting or questions,
contact:

administrativo@yazo.com.br

Marina Alves
Editar perfil

00
o

Minha Credencial
palestrantes

Pesso0as

Quizzes € Enquetes

Data Management and Analysis

il

Coletor de Leads

Communication and Networking

Expositores

Engagement and Experience

Ay

Mapa do Evento

&

Reservar 5essao




Patrocinadores

| Timeline Post

Todos os produtos Meus produtos

CA e Benefits:

* Increase brand visibility during the event;

 Highlight products, launches, promotions, or activations;
» Drive greater participant engagement;

 Direct visitors to your booth or page.

Nome do produto

Descricao do proaut

Nome do produto
yoscri 1o produto do

cao do pro

What’s included:

* Publication of one post in the timeline; Moma doptodie
Q  Image content following the technical ‘”\ >
specifications provided; i

» Customized copy based on the exhibitor’s brief;
» Option to include a CTA and link to the exhibitor

page or an external URL.

Scheduling: the publication date and time
must be agreed with the event organizer,

subject to contracting order, package
Artwork size: Character limit: category, and availability in the app’s
500 x 300 px Up to 1,500 official schedule.

Specifications:




|Push Notification

Notificacdo

“ A Benefits: ©

* Sent to all event participants using the app;

» High engagement;

» Direct call to visit your booth or activation;

* Performance metrics;

» Direct visitors to a booth, launch, promotion, or special activation;
* Generate qualified traffic.

What’s included:

One send;

Choice of send date and time;

» Customized text, subject to prior approval by the organizer;
» Option to include a CTA linking to the exhibitor’s app page
or an external URL.

0

Specifications:
A Title: Description:
Maximum 25 characters Maximum 150

characters

agord

Scheduling: the publication date and
time must be agreed with the event
organizer, subject to contracting order,
package category, and availability in
the app’s official schedule.




|Highlighted booth on the official
map

. Benefits:
.ﬁ_ » Helps visitors locate the booth;
» Greater visibility compared with other exhibitors;

L]
* Presence on the official event map.

What'’s included:
@ » Highlighted booth on the official event map
in the app’s main menu—PDF format;

N
« Distinctive booth identification.

The highlight level—Standard or Premium—will be
applied according to the package purchased and the
visual standards defined by the event organizer.




|Promotional video in the feed

S e Benefits:

» Feature your brand in the feed;

* Increase visibility for launches, products,
campaigns, or activations;

Use audiovisual communication with high

engagement potential.

What’s included:

@ » Publication of one video of up to 30
N seconds;

- Display in the app’s official feed;
» Option to include a CTA with a link.

Specifications:

Duration: ] File size:
Up to 60 seconds — | Upto50

MB

g Anuga Select

Q

ONQO, www, anuga-brazil.com.br
Exmw  Sio Paulo, 07 - 09.04.2026

'ﬁ? Curtir D Comentar # Compartilhar

E Thiago Silva

—————

Scheduling: the publication date and time must
be agreed with the event organizer, subject to
contracting order, package category, and
availability in the app’s official schedule.



|Market Research: Quiz

A\ Benefits:
» Capture strategic information; aplcatryy OS50 dacoleta de

» Collect quantitative and qualitative data;
» Validate products, trends, habits, or brand
perceptions; ' E3 2015

Generate qualified insights;

E3 201
* Increase participant engagement. ,'
E3 2018

What’s included:

» Publication of one survey in the official event app;
N * One push notification to promote the survey;
* One app feed post to promote it;
» Customized questionnaire based on the exhibitor’s submitted brief;
Survey available for the agreed period;

» Consolidated report with quantitative and qualitative response analysis, without
sharing contact data and in compliance with Brazil’s General Data Protection Law

(LGPD).
Scheduling: the publication date and time must
Specifications: be agreed with the event organizer, subject to
contracting order, package category, and
A a Survey title: Questions: availability in the app’s official schedule.

150 characters Maximum 300 characters




PACKAGES:
@

Essential Performance Premium

* 2 Push 3 Push Notifications 3 Push Notifications
Notifications 2 Feed Posts 3 Feed Posts (1/day)
* 1 Feed Post Featured Map 1 Feed Video
» Featured Map Placement 1 Interactive Survey
Placement 1 Interactive Survey Premium Map
Placement

Investment: Investment: Investment:

uss$ 370.00 USS 555.00 UsS 1,000.00




~2 Pavilion

‘ Give your brand greater visibility at the industry’s key meeting point!

- ‘\\ON
th EDIT!
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More than 14,000 professionals attended Anuga Select

An audience that buys and drives
b u Si n eSS . ELi?ri]leZSZZOGptpoO(::Zi?;Z.new products, suppliers, and

550+ 74 countries

exhibitors from with qualified visitors.
24 countries

VBl

® 24% Supermarkets / Retail

. ® 22 ood Service
Countries represented at the % Foods

event included:

Americas: : 3 ‘ w @ % : (&)

USA Paragua Peru
y

® 17% Distributors / Wholesalers

L 11 % Hospitality

L 10% Importers

Argentina  Bolivia Chile Colombia Cuba

® /9%  Contract Catering

® 5% Food & Beverage Industry

N air
Europe: @ & o *®

Germany  Spain Czechia Ukraine UK

o 49 Other

Asia and Q - &
Afri ca. China  Indonesia EgVP Tanzania



Overhead banner (12 m?2) §E——y. e

Showcase your brand at scale, visible from different areas of the pavilion. § ]

S

Specifications:

Size: Printing:
4x3m (12 m2)  Double-sided

Slots: Limited
Investment:

uss$ 1,450

Maximum visibility from anywhere in the pavilion; -
Drive visitor traffic directly to your booth;

Give your brand an exclusive, large-scale showcase;

Create high impact with a premium double-sided banner. &

/ LA 10S | STAN
, ; | E 540

I

Artwork supplied by the exhibitor

and subject to organizer approval.
Installation and display managed by
‘ the event organizer.
Overhead placement above the booth
area.

Y A




Double-sided floor totem

Exposure in both traffic directions, expanding brand visibility.

Why invest?
Stand out along the trade fair’s busiest aisles
Gain visibility in both traffic directions;

Help visitors locate your booth;
Keep your brand in sight as attendees circulate.

Specifications:

A | Size: Printing:
"4 80 x 170 cm Double-sided

Slots: 20
Investment:

USS 690

PROCURE-NOS AQUI NA

Descubra o sabor auténtico

de Bauducco.

Convidamos vocé a conhecer n0ssa marca e
nosso portfolio de produtos. Nossa equipe
de promotores esta disponivel no evento
para recebé-lols) e oferecer suporte.

ﬁaadua:o

Um ventimento
chamado Familia

Choco-Biscuit Bau
Panettone Chocg

Artwork supplied by the exhibitor
and subject to organizer approval.
Production, installation, and display
managed by the event organizer.
Placement determined by purchase
order.

welend]




Mega entrance floor
graphic

A A _8
A high-impact welcome that puts your brand in the spotlight from tﬁéh’%ment-
visitors arrive.

S

Why invest?

» Create immediate impact where visitors enter;
* Own a strategic, high-traffic placement;

« Capture attention with high-quality printing;

» Secure an exclusive space for your brand.

Specifications:

A | Size: Printing:
¥ 4x4m (16 m?)[  Vinyl floor graphic

N

< &

Artwork supplied by the exhibitor
and subject to organizer approval.
Production, installation, and display
managed by the organizer.

Slot: Exclusive
Investment:

uss$ 2,200




Floor graphic

Place your communication along the visitor journey to the trade fair’s
main areas.

@ Put your brand directly in visitors’ path;

* Reach constant traffic in strategic aisles;
Turn the floor into high-impact media;

Expand your presence with multiple slots.

[
. |
&
>
i @
Specifications: N
A | Size: Printing:
¥ 1x1m Vinyl floor graphic
5 X NN . Artwork supplied by the exhibitor
Slots: 10 [ < and subject to organizer approval.
Investment: T Production, installation, and display

managed by the organizer.

USS 480




Registration totem

Visibility at the public’s first point of contact with the event experience.

@ * Reach buyers as they collect their credentials;
+ Gain guaranteed visibility at the entrance;
+ Create a strong presence at the start of the
visitor journey.

Specifications:

Display:
Logo on digital
registration totems

Production and
installation managed by
the organizer.

Display period:
during the trade fair.

Slot: Exclusive
Investment:

uss 3,100

.




Logo on the floor plan

Put your brand on the trade fair’s main location and navigation resou,r,_cg'-_

@ » Appear on the event floor plan and pocket maps;
+ Stay visible whenever visitors look for directions;

* Maintain a constant presence throughout the buyer

journey.

Specifications:

Map:
Logo printed on the floor plan and pocket
maps

Slots: Limited
Investment:

USS 420

1 Negoﬂosque transforman,

J

==
== S

-

. =
WLy

— l i
= g e

Artwork supplied by the exhibitor

and subject to organizer approval.
Production, installation, and display
managed by the organizer.




Pocket Map
Advertisement

Presence in the guide visitors carry throughout
their journey at the event.

@ » Put your brand on the pocket map used by every
participant;

» Be present whenever visitors search for directions.

Specifications:

Map:
Artwork printed on pocket maps

Slots: 4
Investment:

uss$ 2,000

Www.anuga-brazil.com.br

Sao Paulo, 07 - 09.04.2026

Artwork supplied by the exhibitor

and subject to organizer approval.
Production, installation, and display
managed by the organizer.




Badge lanyard

Your brand moves with visitors, exhibitors, and buyers
throughout the trade fair.

@ + Stay visible around every visitor’s neck;
» Appear in photos, videos, and interactions
» Secure an exclusive placement seen throughout the trade
fair.

Specifications:

Lanyards:
Distributed at the trade fair’s main entrance by
the organizer

Display managed by the
organizer.
Artwork and production are
the exhibitor’s
responsibility.

Slot: Exclusive
Investment:

uss 8,200




\‘
[

'Aisle banner

Visibility throughout the event aisles to reach attendees.”

—

\

\
3

_ B\
pam |

~

W\
A

s/

; s==a N
i 2 - )

Why invest? = b [7 et

* Turn your banner into a clear event landmark; : ‘l—-- i
» Stand out overhead and remain visible fro B Ib "__l,’—
distance; e T8 _‘l“ ——= ng
* Reach visitors repeatedly along the busiest > g ;:q :5 e ot
aisles. S S mEE== <3 s
=3 = B ™ =

= E gl —=_
- — = "1':".7“ ;""3 = '
- = o —agl (AL "
oot i ?I’;g”:ﬁ—‘- :’
’ e - _., =‘ — ¥ |
- ar -'//‘ - - “,, i
/’ — - ] .‘__ -

_ W

|
-

ol

Specifications:

A | Size: I Printing:
"4 4x3m (12 m2 Double-sided -

Slots: 1 ey
Investment: .




Entrance sampling

Place your product directly in visitors’ hands from the moment they
arrive.

:@ » Connect with visitors as soon as they arrive;
+ Create a positive memory with a gift or sa

» Spark curiosity and drive traffic to your bo

1-2 hours
Investment:

USS$ 2,460 7o -

Hiring brand ambassadors is the

4-5 hours \ exhibitor’s sole responsibility.
- Giveaways, flyers, and staff are supplied
Investment: by the exhibitor.

For sampling in other locations, pricing is
available upon request.
Investment per activation day.

uss 3,350




Shuttle Transportation

A brand experience that accompanies visitors
on their journey to the trade fair.

@ * Reach a captive audience on the
way to the trade fair;

* Put your brand on visitors’ radar
before they arrive;

+ Own an exclusive space and the
first impression.

Slot: Exclusive

InveStment: \ Installation is managed by the event
) organizer. /
USS 1 1 ) 300 NN Option to distribute materials inside /
\ the van or bus. J



Mirror graphic

An unexpected brand interaction at a moment of individual attention

‘ |
@ » Deliver exceptional message retention; ’
* Own an exclusive point of impact; 3

\

+ Reach a qualified audience—everyone passes and sees.

|
|

Specifications: = Q

A Size: Installation:
"4 0.40 x 0.25 m In up to 6 restrooms

.

Production and installation
managed by the organizer.

Slot: Exclusive
Investment:

ussS 5,450




Restroom stalls

Exclusive presence in a high-traffic environment
where attention is focused.

S

» Deliver exceptional message retention;
* Own an exclusive point of impact;
* Reach a qualified audience—everyone passes and sees.

Specifications:

A Size:
"4 0.80 x 1.45 m

Slot: Exclusive
Investment:

uss$ 9,100

A managed by the organizer.

) l,,‘ and subject to organizer approval.

|

e et T R R
NN 3 S Y » .
s . o 0

Production and installation

' Artwork supplied by the exhibitor

I 2 |W |
\ ! )
éﬁ'
RIS | N



'LED: Corridor Prism
A premium, elegant, high-techpre%'- , ;

along the pavilion’s visitor flow. i

T — z,‘.

st

Why invest? 1l L |°
- Gain 360° visibility in strategic areas;

» Capture data from visitors and buyers;
+ Connect with attendees through int{eractivi

Slots: 3
Investment:

content.




LED: Pedestrian Walkway

Put your brand in motion along visitors’ main
access route.

S

S ENLRESCHT
+ Gain visibility in strategic event areas

; .
» Attract attention with creative content;

» Connect with attendees through interactive media.

L TART AN R WA Vv YOS NN ZENTOTNAT AR AN AN TN I

Specifications: ‘ j i .‘- “"“"“””M'ﬂ“

Size:
2,304 x 256 pixels

] ' LD atl e
't

SlOtS' 3 Production and installation
: managed by the organizer.
Investment: Artwork supplied by the exhibitor

and subject to organizer approval.

uss$ 1,050



'LED: Flag

Dynamic digital communication t
within the event’s visitor flow.

Why invest?
» Gain broad exposure in a .;C affic

+ Join your customer’s journe
* Rotate your content among

2

Specifications:

A Size:
"4 128 x 512 pixels

Slots: 5

V= |
Investment:

i




'LED: Expo Entrance

High impact on arrival, positioning your brand @
from the very start of the visitor journey.

Why invest?
» Gain visibility at a strategic entrance;
» Feature creative content;

» Connect with visitors from the moment they a

anuga | www.anuga-brazi

SUE-LIEICIT

Sao Paulo, O

Specifications:

A | Size:
"4 1,440 x 480 pixels

Slots: Limited
Investment:
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'LED: Outdoor Area Totems T
if TR

Digital visibility before the entrance, reaching attendees as they approach the kS xS E"
event. f I i W

Why invest? A It ' ’

» Attract attention from a distance; ‘ .1

* Reach high pedestrian traffic; _

+ Connect with attendees through interactive content. - ‘ L4

Specifications: — AT e

A\ Size: - — o
¥ | 325 x 812.5 pixels

y
y 'y
I’ ™ v

! A )

Slots: 3 =
Investment:

11 ',ﬂ /|
"I'I,N
Al

4\

W
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'Main entrance gateway

Associate your brand with the parking area’s main entrance and the official image
of the trade fair.
Why invest?

* Make the entrance easy to identify;
* Own an exclusive, high-visibility placement;
» Welcome visitors at a key point in their journey.

Specifications: W]

A | Size: Printing:
"4 13.00 x 2.97 m Banner

Exclusive slot (subject to availability)
Investment:



/}7@) COntént
“*EXperience

‘ Strategic, focused, and ideal for qualified brand positioning!




An audience
that drives
business

14k +
iﬁé professionals attended Anuga Select

Brazil 2026 to discover new products,
suppliers, and business opportunities.

208+ 70+ speakers

hours of content across two auditoriums




i

KO

elnmesse

Auditorium

F©OD-4

Why invest?
» Associate your brand with the
industry’s leading content stage;

Reach a highly qualified audience;
Customize the space, offer

giveaways, or play a video before

each session.

*Exhibitor content requires organizer approval.
Commercial talks and product demos are not

permitted.

Investment

Speaking

. session

Branded chair covers

Seat giveaways or entrance
sampling

30-second pre-session video

US$ 470.00
us$ 1,850.00

us$ 1,500.00
uss$ 1,500.00
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Content at the

oo
Cly

Put your brand at the center of buyers’ attention.

Imagine your product being tested and showcased live in the
pavilion, bringing branding and experience directly to customers.
The Cooking Show space makes it possible.

* Turn your product into the star of
a live presentation;

* Create an emotional connection
buyers remember;

* Reach qualified buyers.

*Production and demonstration are the
exhibitor’s responsibility.

1-HOUR SLOT



|Cooking Show Sponsor

Put your brand or product in the spotlight in a high-traffic
area seen by every visitor.

Why invest?
 Lasting product visibility;
* Emotional connection;

* Qualified buyers.

e
Q.V

| cosarioa |

Exclusive slot Slot by segment:
Investment: Investment:







'Instagrammable space -

1 B
[ |

Why invest 2.2 . , . |
* Turn your brand into a backdrop for photosand 3 : ,' ........ _ e e

videos; 4 .-
* Create a memorable aCtIMISItOI’S .
capture and share. SSE. ‘

Specifications:

» | Format:
74 Customizable area for scenic design
and promotional activations.

Slot: Exclusive
Investment:



INNOVATION
TRENDS AWARD

COITION 2024




Exclusive Lounge

S

Why invest?

* Reach visitors at rest;
* Connect through comfort;
* Enable branded activations.

Pricing upon request

—
i —_— :

Customized scenic design and
environment to be defined with
the organizer. Activations,
giveaways, and production are the
exhibitor’s responsibility.
Customized mobile charging
towers included.
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(}o MEGA
@ BUSINESS MATCHMAKING Put your. bl'and

- at the table
where business
happens
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150,

in business

The volume of business
opportunities generated and
projected reached record levels.

Participation from strategic national and
international players.

3k +

strategic meetings

High-productivity networking in face-
to-face meetings.

94%

of participating buyers expressed
interest in attending future editions of
the trade fair.

8%

17%

Buyer
Origins

8%

17%

Europe .cececcccacaaa- 25%
ASia o 25%
South America  .-c----- 17%
Africa seececescccecaas 17%
North America----- ----- 8%



Business Matchmaking
onsorship

o

* Put your brand alongside Anuga Select Brazil’s
leading national and international buyers. One
of the event’s highlights, Business Matchmaking
is featured across platforms and activations.

Benefits:

Logo on buyer credentials;

Logo across all digital and printed Business Matchmaking
communications;

Priority in the business meeting schedule;

Logo on the floor plan and direct digital activation with buyers
by email.

Slot: Exclusive
Investment:

US$ 22,250.00




|
@) ] 0

Hiring brand ambassadors is the
sponsor’s responsibility.

2 SEe |

Buyer Sampling

Why invest?

* Put your product in selected
buyers’ hands;

* Activate during breaks between
2,654 meetings;

* Be remembered by buyers
driving R$ 89 million in

business.

Specifications:
Giveaways, flyers, and brand ambassadors supplied by
the sponsor.

Content is subject to organizer approval.
Investment per activation day.

Slot: Exclusive by segment
Investment:

uss$ 7,350

Subject to availability
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Amor em Graos

|

Buyer Tasting

Sk

Let decision-makers experience your
product firsthand;

Activate during breaks between 3,000+
meetings;

Stay top of mind among buyers
generating millions in business.

Specifications:

* Production is the sponsor’s responsibility;
» Tasting availability must be coordinated with the

organizer;
Required quantities must be agreed in advance;

» The exhibitor supplies products for catering.

Slot: Exclusive by segment
Investment:

us$S 15,500

Subject to availability
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C L UB

WHERE DECISION-MAKERS CONNECT

A premium relationship environment created exclusively to connect the
industry’s leading players. Prime Club is the meeting point for those with
decision-making power in the Food & Beverage market.

More than 600 selected leaders represent the strength of
Brazil’s Food & Beverage industry.

o 20.5% Food & Beverage Industry
17.5% Trade Associations
o 9.9% Supermarkets

. . 9.1% Food Service
n leadel’Sh] p 8.4% Distributors and Wholesalers

6.8% Importers

roles 27.8% Other



S

Prime Club Tasting

Why invest?

* Reach directors and decision-
makers from leading chains;

* Gain maximum exposure in the trade
fair’s most exclusive space;

» Secure one exclusive brand slot
per segment;

* Be promoted across the event’s
social media channels.

Specifications:

* Production is the sponsor’s responsibility;

» Tasting availability must be coordinated with the
organizer;

* Required quantities must be agreed with the organizer;

» The exhibitor supplies products for tasting throughout all
three event days;

* Branded counter included.

Slot: Exclusive by segment
Investment:

Us$ 5,600

Subject to availability



Sponsorship:
Prime Club

Anuga Select Brazil’s most sought-after space—now
featuring your brand.

An exclusive experience for a select, qualified audience.
Create lasting memories and associate your brand with
Anuga Select Brazil’s most sought-after space.

v Logo on Prime Club credentials;
¥ Logo in the Prime Club space;
Promotion across event social media channels;

+« Invitation sent to the selected audience in the
name of the event and your brand;

v Exposure in the official event app;

v Professional photo and video coverage.

Slot: Exclusive
Investment:

USS 22,250







Packages
& Opportunities

Option B Option C

» Overhead banner (12 m?) * Overhead banner (12 m?) * Overhead banner
* Logo on the floor plan * Logo on the floor plan (12 m2)
* Double-sided floor totem * Double-sided floor totem * Logo on the floor
* Floor graphic (1 x 1 m) plan

Investment Investment Investment

‘ USS 2,480 ‘ uss$ 2,350 ‘ UsS 1,950




anuga

SELECT

www.anuga-brazil.com.br

April 6-8, 2027

Distrito Anhembi | Sao Paulo, Brazil /% ?
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Polliana Claudino

Project Manager
p.claudino@koelnmesse.com.br
+55 11 99432-7762
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