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Precision agriculture

Biotechnologies

Others

Organic food*
Turnover 2020: $1,09B USD
Growth 20-21: +30%
Growth 21-22: +10%

Organic beverages*
Turnover 2021: $34,23B USD
Growth 21-22: +10%
Estimated Growth 22-23: +9%

Growth of distribution channels*

Branches of F&B start ups* 

* nexis - Brazil: Organic food market expands 10% in 2021, Valor Economico, 12. November 2021
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https://www.anuga.com/trade-fair/anuga/industry-sectors/?_ga=2.55433259.187033680.1687360689-1610063496.1687360689&_gl=1*1kjh73d*_ga*MTYxMDA2MzQ5Ni4xNjg3MzYwNjg5*_ga_T7TYMPVR3C*MTY4NzM2NTU5OS4zLjAuMTY4NzM2NTU5OS42MC4wLjA.
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11,48%

9,41%

7,66%

6,40%

5,60%

4,81%

4,35%
4,19% Food / Beverage / Ingredient Industry

Restaurant / Bar

Supermarket / Speciality Retail

Distributor

Import / Export

Commercial Representative

Bakery / Confectionery

Wholesale

Startup / Incubator / Accelerator

Agribusiness

50,50%

20,00%

17,00%

8,50%
4,00%

South America

North America

Europe

Asia

Africa

100% of all ANUFOOD Brazil organic exhibitors are from Brazil!

Origin of international 
visitors interested in organic

Origin of national visitors
interested in organic

The top 10 branches visitors, interested in organic, work in:

88,21%

3,98%

3,05%
2,71%

2,05%

São Paulo (state)

Rio de Janeiro

Minas Gerais

Paraná

Santa Catarina

Polliana Claudino
Project Manager
p.claudino@koelnmesse.com.br

+55 11 99432-7762
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